
Engagement has
the best ROI



Anyone who thinks that 
you can have infinite 
growth on a planet 

with finite resources is 
either a madman or an 

economist
_Sir David Attenborough



If we want to turn our 
economy into a 
regenerative, more 
resilient, and inclusive 
one, we need to change 
our thinking on growth.



And we have 
the power to 
do so.



In fact, 77% of consumer products and retail organizations 
found that sustainability leads to increases in customer 
loyalty

Invest in 
sustainability
Source: https://www.capgemini.com/gb-en/insights/research-library/how-sustainability-is-fundamentally-changing-consumer-preferences/



A Future worthy
strategy

It’s attractive to people, planet and 
prosperity. For investors looking for 
resilient growth, to customers hoping 
to make a difference.



Sustainable branding goes 
beyond using green-themed 

logos and designs or sticking 
eco-friendly labels around 

packages.



Environmental social economic



Traditional brands vs sustainable brands



6 step 
guide



Create a sustainability 
roadmap to guide your 
company to your end goal.

Step by step
#01



Environmental, social and 
economic. From material 
selection, to production, to 
packaging, to employees, 
other stakeholders and 
end-use.

The whole proces

#02



Rethink, reinvent, 
redesign!

Innovate
#03



Where do you source your 
sustainable materials, how do 
you treat your people, is your 
whole supply chain transparent?
And what about your 
advertisement?

Be open & honest

#04



Retailer brands, for 
example, can stick to 
products that have roots in 
sustainability practices and 
communicate that to their 
customers.

Form partnerships

#05



Stay engaged#06



examples



Patagonia
From an ad in the New York Times telling 
people to not buy their jacket, to asking 
customers to fix and repair their clothing 
rather than buying new items, Patagonia has 
been doing things their own way for a long 
time. But their commitment doesn’t just 
come from their marketing, it also comes 
from their products, with many ranges made 
from recycled materials.







How to identify 
greenwashing

Source: Easy Eco Tips



Be cautious of products 
making generic claims like 
"100% natural” or 
“environmentally friendly" 
without information as to 
how or why.

#01



Avoid products that make 
irrelevant claims, like "CFC-
free" (CFCs were banned 
more than 20 years ago).

#02



Look for a seal or 
certification mark 
from a recognized, 
independent third 
party specializing in 
green claims.

#03



Look for the packaging: while a 
product may be green, is the 
packaging green as well?

#04



Don’t be misled by pretty 
pictures or use of earth-
friendly colors on product 
labels. McDonalds or Coca-
Cola might have green color on 
their logo, that doesn't make 
them eco-friendly!

#05



Questions?



Reading list
Interesting readings about sustainable branding 
and new ways to see the economy

Sustainability roadmap

Book: History of limits to growth

Article: The doughnut economy in Amsterdam

Article:Prosperity without growth?

Book: the value of everything

Book: Doughnut economics

Article: Why sustainable branding matters

Sustainable brand index

https://sergiocaredda.eu/inspiration/books/book-review-the-value-of-everything-by-mariana-mazzucato/
https://doughnuteconomics.org/tools/18
https://donellameadows.org/archives/the-history-of-the-limits-to-growth/
https://www.unglobalcompact.org/take-action/leadership/integrate-sustainability/roadmap
https://www.sb-index.com/
https://www.forbes.com/sites/theyec/2018/08/20/why-sustainable-branding-matters/?sh=70a6f1115b6e
https://time.com/5930093/amsterdam-doughnut-economics/
https://www.newyorker.com/magazine/2020/02/10/can-we-have-prosperity-without-growth



